USA+4 More DMAs - P35+ Homeowners who Spent $5,000+ on HUAC Repair or Replacement in the past 12mos!
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2.6% or 5,041,771 of USA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Typical Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 59.4 years old
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[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]

(3.4% older than average) and have a $171,098 (40.7% higher than average) annual household income.
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- 2.4% or 66,516 of MSP DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Poaikin Typical Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 60.8 years old
(5.8% older than average) and have a $134,906 (12.9% higher than average) annual household income.

@ Percent of Market: Adults 35 or older ﬂ‘ Gender of Target vs. Market: Adults 35 or older |Ethnicity of Target vs. Market:

White 85:13]

Black/African  0.0%

» Homeowners who Spent American ||
$5,000+ on HVAC past 12 0%
months Asian I
= Remainder of MSP DMA 2.9%
Other I )
56.9 58.1 %
Hispanic
Total Persons: 1,392,054 1,429,671 |
6 L 2'755‘209 Men Men Women Women # Homeownerswho Spent $5,000+ on HVAC past 12 months  ®MSP
. Average Age: fre=
Age Cell Demographics of Target vs. Market: : — = o ._u-I HHI of Target vs. Market:
» Homeowners. w’ho Spent $5,000+ on HVAC past 12 months uMSP <$35K HHI

$35K-$50K HHI

$50K-$75K HHI

$75K-$100K HHI mﬁ“
HORE 0K Hil
s e -“%E
$250K+ HHI  gadadsh
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+ _—
HHI: 06
m Homeowners who Spent $5,000+ on HVAC past 12 months m MSP Al | 4,906 $119,528

MSP DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 57
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]




& 3.1% or 57,202 of STL DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
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Typical Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 56.2 years old
(2.9% younger than average) and have a $169,110 (54.4% higher than average) annual household income.
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2.3% or 32,091 of CIN DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.

P =
Poanin| == cl N Typical Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 55.3 years old

(3.9% younger than average) and have a $129,841 (22.2% higher than average) annual household income.
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2.3% or 34,683 of WPB DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months_|
Typical Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 66.2 years old
(8.8% older than average) and have a $150,372 (38.9% higher than average) annual household income.
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2.6% or 5,041,771 of USA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12...
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 55.8% more likely to
be a college graduate, 4.1% more likely to work full-time, 28.2% more likely to be married, 8.8% more
likely to be a grandparent of 1 or more children under 18
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2.4% or 66,516 of MSP DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12...
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 30.5% more likely to
be a college graduate, 15.3% less likely to work full-time, 10.3% more likely to be married, 4.3% less
likely to be a grandparent of 1 or more children under 1
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3.1% or 57,202 of STL DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 77.8% more likely to
be a college graduate, 20.5% more likely to work full-time, 13.6% more likely to be married, 21.1% less
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2.3% or 32,091 of CIN DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 52.4% more likely to

be a college graduate, 6.3% more likely to work full-time, 48.9% more likely to be married, 22.6% more

likely to be a grandparent of 1 or more children under 1
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2.3% or 34,683 of WPB DMA Adults 35 or older are Homeowners who Spent 55,000+ on HVAC past 12...
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 74.9% more likely to
be a college graduate, 3.4% more likely to work full-time, 34.4% more likely to be married, 30.7% more
likely to be a grandparent of 1 or more children under 1
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2.6% or 5,041,771 of USA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12...
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 32.1% more likely to
own their home, 31.9% more likely to own a higher valued home, 47.8% more likely to have a single-
family home, 28.9% more likely to have a dog.
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. et 2.4% or 66,516 of MSP DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 23.2% more likely to

own their home, 5.3% more likely to own a lower valued home, 34.8% more likely to have a single-family

| home, .9% less likely to have a dog.
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7 3.1% or 57,202 of STL DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months are 26.9% more likely to

own their home, 72.8% more likely to own a higher valued home, 26.3% more likely to have a single-
family home, 49.3% more likely to have a dog.
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» . 7 2.3% or 32,091 of CIN DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 30.% more likely to own

their home, 1.6% more likely to own a higher valued home, 40.% more likely to have a single-family
home, 56.3% more likely to have a dog.
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2.3% or 34,683 of WPB DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.

»
pORRIN ) ‘ Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 30.1% more likely to
own their home, 39.4% more likely to own a higher valued home, 58.5% more likely to have a single-

family home, 50.2% more likely to have a dog.
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2.6% or 5,041,771 of USA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12...
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 12.5% more likely to look
up D-I-Y advice online, 15.% more likely to always vote in local elections, 26.1% more likely to belong to a

gym, 17.5% more likely to fly domestic past y
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2.4% or 66,516 of MSP DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 6.4% more likely to look

up D-I-Y advice online, 17.5% more likely to always vote in local elections, 43.3% more likely to belong to a
gym, 13.6% more likely to fly domestic pasty
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. = 3.1% or 57,202 of STL DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months are 21.4% less likely to look

up D-I-Y advice online, 13.6% more likely to always vote in local elections, 46.5% more likely to belong to a
gym, 5.1% more likely to fly domestic past y
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2.3% or 32,091 of CIN DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months are 45.% more likely to look

up D-I-Y advice online, 15.1% less likely to always vote in local elections, 10.3% more likely to belong to a
gym, 2.9% more likely to fly domestic past yr
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2.3% or 34,683 of WPB DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months
Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months are 24.6% more likely to look
up D-I-Y advice online, 4.6% more likely to always vote in local elections, 136.7% more likely to belong to a
gym, 24.5% more likely to fly domestic past
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Grilling-  Gandening  lawnCare Swimming  Bicyding  Volnwer  Belongto Fishing Boating Jogging - Sewing - tmupnmz&s Followa Yoga-Pilaes  Bowling Miking - Camgwerof  Adult Basketball  Camping Tennis Football Socer  Competitive Organized  Softball- Hunting  Snow Skiing-
Outdoor  (Flowersor Work  Mealth Club or Running Crafts Weight Loss Backpacking Aging Parent  Continuing VideoGaming RoadPace  Baseball Snowboarding
Cooking  Vegetables) Gym Program orRelstive  Education 5%,
Marathon,
® Homeowners who Spent $5,000+ on HVAC past 12 months uWPB e
WPB DMA Scarborough R1 2026: Jan25-lan26 Qual Intab 53
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Past 30-days QSR Users: Adults 35 or older

= 1 time
3 times
4 tmes
5 times
- otimes | Nz
10 times or more

# Homeowners who Spent $5,000+ on HVAC past 12 months

Total Monthly QSR Users:
89.5%

muUsA

Avg. Monthly QSR Meals:
82.3%

2.6% or 5,041,771 of USA DMA Adults 35 or older are Homeowners

yr., 51.8% less likely to smoke cigarettes.

who Spent 55,000+ on HVAC past 12 months.

Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 8.7% more likely to use
QSRs past mo., 17.4% more likely to use Sit-Down Restaurants past mo., 9.5% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
€

1time

17.3%

2 times

16.1% '

3 times

4 times 9.3%

5 times 7.3% N

6 -9 times

il
o
R
3

10times or more

= Homeowners who Spent $5,000+ on HVAC past 12 months
Total Monthly Sit-Down Re hly Sit-Down Ry ant Meals:

84.9%
3.7

mUSA

Users: A
72.3%
142,089,6

Drank Past 30-days: Adults 35 or older

Any Type of Beer

84,168,596 42.8%

Liquor

:

'.nz,zu.,mi
Wine 33.5%
Domestic Regular Beer .51,3.59,851 26.1% .
Domastic Light Beer 1s,is'n',41n 25.0%

Imported Beer

- ¥
| |

IS,EBLIM 25.0%
17.8%

o [
o
-
=

Microbrew / Craft Beer
# Homeowners who Spent $5,0004 on HVAC past 12 months mUsA

USA USA Projection Scarborough R1 2026: Jan25-Mar26

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

Piza  mexian  Chinese  Coffer
House |
Coffee Bar

ks

mafan  wings/ Steskhouse Bagel/ Upscale Seafood
Burgers / oo/
spors sar

= Homeowners who Spent $5,000+ on HVAC past 12 months. BUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Hameowners who Speat $5,000+ on HVACpost 12.. (GOSN  13.3%
15.6%

[T 30,567,661

Past 12 months Casino Activities: Adults 35 or older

Slot Machines

57,260,311 29.2%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

71,355,573 10.9%
Upscale Restaurant . " 8.6%
38

16,903,321

9.6%

Stage Show / Concert
Sports Betting "
Spa A
Other Gambling IET% Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 35 or older

4

Qual intab

= Homeowners who Spent $5,000+ on HVAC past 12 months mUSA

497
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i / Cannabis Cigarettes

= Homeowners who Spent §5,000+ on HVAC past 12 manths
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Past 30-days QSR Users: Adults 35 or older
e

3ths

@ times

Stiee

6 - 9times

10 times or more

® Homeowners who Spent $5,000+ on HVAC past 12 months

Avg. Monthly QSR Meals:

uMsp

Total Monthly QSR Users:
91.5%

82.7%

2.4% or 66,516 of MSP DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 10.6% more likely to use
QSRs past mo., 16.9% more likely to use Sit-Down Restaurants past mo., 31.3% less likely to use Casinos

past yr., 30.3% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
. :

1time

4 times
stmes ey

2 times

21.9%
. 9%
11,
o

6+ 0 time
i 0.0%
10 times or more
= Homeowners who Spent $5,000+ on HVAC past 12 months = MSP
Total y Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
83.2% 71.2%

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

Pz chinese Mexican  Wings/ Coffee  Bagel/ imfan Steakhouse Upscale  indian/
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

Durgers / House/ Danut/ Thai/
Sports Bar Coffee Bar  Bakery Other
Homeowners who Spent §5,000+ on HVAC past 12... 7.1%
9.9%

= Homeawnerswho Spent §5,000+ on HVAC past 12 months mmsp

[T 279,125

Drank Past 30-days: Adults 35 or older

Liquor

Any Type of Beer
Domestic Light Beer
Wine

Domestic Regular Beer

Imported Beer - v
Microbrew / Craft Beer '
= Homeowners who Spent $5,000+ on HVAC past 12 months mMSP

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Past 12 months Casino Activities: Adults 35 or older

Slot Machines =3 33.4%

Stage Show / Concert prere 10.1% | -
Table Games (Craps, Poker, etc.)
Barif Migiticluh
Upscale Restaurant m’% 5%
53 2.3%
Other Gambling 37%
80.1%
2.4%

Spa

Casinos visited past 12 months: Yes

m MSP

® Homeowners who Spent $5,000+ on HVAC past 12 months

57

MspP
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Used Past 30-days: Adults 35 or older

j oY

Marijuana / Cannabis Cigarettes

0.1%
52

Vape

' Homeowners who Spent §5,000+ on HVAC past 12 months mMsP

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



3.1% or 57,202 of STL DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 5.1% more likely to use
QSRs past mo., 24.9% more likely to use Sit-Down Restaurants past mo., 24.5% less likely to use Casinos

past yr., 64.3% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 35 or older |Past 30-days Sit-Down Restaurant Users: Adults 35 or older| Top-10 Cuisines: Adults 35 or older

18 (Sit-Down Restaurants Used Past 30-days)
1 1 time . time 10.1% :
% ESmes 2times 18.8% v
frimes times
sumes .
6-9times 6-otimes | i
S R ot oee, i, Vg cabocd
Wouse/  Don
10 times or more 10 times or more r sp-n u- Coffee Bar ua,-
= Homeowners who Spent $5,000+ on HVAC past 12 months W|STL m Homeowners who Spent $5,m0+ on HVAC past 12 months mSTL = Homeowners who Spent $5,000+ on HVAC past 12 months msTL
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users: A :Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
91.3% 86.9%

95,1% 76.1%

Drank Past 30-days. Adults 35 or o!der

Liquor 825,600 0% i Table Games (Craps, Poker, etc.)
Domestic Light Beer 2207 Bar / Nightclub
Domestic Regular Beer Upscale Restaurant

Homeowners who Spent $5,000+ on HVAC past 12... RSN 16.5%
2 B 257,012 14.0%

Past 12 months Casmo Activities: Adults 35 or older |Used Past 30-days: Adults 35 or older

%

e .
Imported Beer Stage Show / Concert 74%
i i 00.0%
Microbrew / Craft Beer Other Gambling BT 1.6% 5 ' -
.3% = N =
Spa g 1.3% Casinos visited past 12 hs: Yes j / Cannabis Cigarettes Vape
# Homeowners who Spent $5,000+ on HVAC past 12 months ESTL = Homeowners who Spent $5,000+ on HVAC past 12 months mSTL = Homeowmers who Spent §5,000+ on HVAC past 12 months =STL

STl DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 43
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1 time
’

2 times

3 times

4 times

5 times

6-9times

10times or more

maN

Avg. Monthly QSR Meals:

= Homeowners who Spent $5,000+ on HVAC past 12 months

Total Monthly QSR Users:
B82.7%

past yr., 91.1% less likely to smoke cigarettes.

2.3% or 32,091 of CIN DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 3.4% less likely to use
QSRs past mo., 14.3% more likely to use Sit-Down Restaurants past mo., 41.2% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
€

1time
2 times

3 times 11 8%

4 times

5 times 8.5%

6 -9 times

wq

10times or more

= Homeowners who Spent $5,000+ on HVAC past 12 months uCIN
Total Monthly Sit-Down Re Users:  Av, -Down Restaurant Meals:
86.3% 75.5%

Drank Past 30-days. Adults 35 or o!der

Any Type of Beer
Liquor
Domestic Light Beer

Wine

Domestic Regular Beer

349,987 25.3%

Imported Beer 2% 17.5% - v
¥ Homeowners who Spent 5,000+ on HVAC past 12 months uCIN

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

hiiliihh

mexican  chinese Mo/ oagel/
urgers /| Donuc/
sp-nslm Bakery

cum Steakhouse makan Upmale  Seafood

mm m

= Homeowners who Spent $5,000+ on HVAC past 12 months mCN

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Homeowners who Spent $5,000+ on HVAC past 12... 8.1%

[l 225,901 16.3%

Past 12 months Casmo Act:wtfes. Adults 35 or older
Slot Machines

432,528 31.2%

10.1%
[ m
129,459 9.3%
7.7%
M 1.8%
6896

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting
Other Gambling M
519,060
00.0%
Spa 1.5% Casinos visited past 12 months: Yes

= Homeowners who Spent $5,000+ on HVAC past 12 months mCIN

41

CIN
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Used Past 30-days: Adults 35 or older

Cigarettes

Marijuana / Cannabis

= Homeowmers who Spent §5,000+ on HVAC past 12 months

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



q 1 time
’ ,

2 times

3 times

4 times

5 times

6-9times

10times or more

® Homeowners who Spent $5,m00 on HVAC past 12 months

Total Monthly QSR Users:
91.7%

=WPB

Avg. Monthly QSR Meals:
79.6%

past yr., 55.7% less likely to smoke cigarettes.

2.3% or 34,683 of WPB DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 15.1% more likely to use
QSRs past mo., 22.6% more likely to use Sit-Down Restaurants past mo., 11.7% more likely to use Casinos

. 1time

2 times

3 times
vome —

5 times

6 -9 times 10.2%

Total Monthly Sit-Down Re Users: A -

94.1% 76.8%

= Homeowners who Spent $5,000+ on HVAC past 12 months

Past 30-days Sit-Down Restaurant Users: AduIts 35 or older

15.7%

7%

='WPB
wn Restaurant Meals:

Drank Past 30-days. Adults 35 or o!der

654,341 43.2%

Liquor
Any Type of Beer
Wine

Domestic Regular Beer

364,401 24. 1%
354 092 23.4%

Imported Beer

Domestic Light Beer

r.u,ml

ﬁ'szm ¥

~23.1%
Microbrew / Craft Beer

# Homeowmers who Spent $5,000+ on HVAC past 12 months "WPB

DMA Scarborough R1 2026: Jan25-Jan26

554,873 36.7%

Qual Intab

Slot Machines v

155,428 10.3%

132,028

Upscale Restaurant
Table Games (Craps, Poker, etc.)
Stage Show / Concert
Bar / Nightclub
Sports Betting

Spa

e -
&

= Homeowners who Spent $5,000+ on HVAC past 12 months

Other Gambling

53

weB
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Casinos visited past 12

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

iihkilhlhﬁ

i chinese coffee
oyl oy
Coffee Bar  Bakery

maan  mexicn Steakhouse w:u:l upsale  seafood

s.ms naz

= Homeowners who Spent $5,000+ on HVAC past 12 months =wPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Homeowners who Spent $5,000+ on HVAC past 12... 7.9%

L 247,743 16.4%

Past 12 months Casmo Activities: Adults 35 or older

22.8%

hs: Yes

Used Past 30-days: Adults 35 or older

%

= WPB

i / Cannabis Cigarettes Vape

* Homeowners who Spent $5,000+ on HVAC past 12 months =WPB

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.6% or 5,041,771 of USA DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12...
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 32.6% more likely to have a

401K, 13.3% more likely to have an Auto Loan, 69.6% more likely to Invest/Trade Stocks Online, 2.4% more
likely to pay with their Debit Card.

VP bAaIKIN

Investments Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

i

IRA (Individual Retirement Account)

3 7%

Stoks orStockOptiens
36.6%
776 20.5%
28.3%
Money Market Funds
3 0 21.7%
eanis

Other (Crypto / NFTs / Metals, etc.) B 10.7% 269%

Mutual Funds

14.6%

10.4% .
67% % gag

Credit Card Online Online Bill Mobile Certificates of Personal Loan Studentloan Refinanced Home
Account card Account Banking Paying Banking Market  Deposit (CDs) Home Improvement

N 18.3% Account Mortgage Loan or Home
529 Plan / College Savings Plan m Equity Loan

a2 Sssirs

. . o
Checking Debitor ATM  Savings

Second Home or Real Estate Property 0%

= Homeowners who Spent $5,000+ on HVAC past 12 months mUSA ® Homeowners who Spent $5,000+ on HVAC past 12 months HUSA

Professional Services Used*: Adults 35 or older |m'Pt':lsi.‘ 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service u,'z'uo.éza 22.5%
Finandial Planner . prprprs] 20.9%

Online Investing / Stock Trading

29,076,61114.8%

1 22.1%
it
Aceprtan 20,660,987 10.5%
& 1,033,39 20.5%
I it at a Local Office (not onll
NEP—— e o

12.0%

Estate Planning

1.5%

6.4%
3.3%

10.1%
16,79 IR %

5.
]

 :6% (*Past 12 Months) visa PayPal Debit Card  MasterCard Zelle Venmo Apple Pay CashApp  GooglePay Store Credit  American Discover  Square Cash  Facebook Samsung Pay
0.8% Card Express Messenger

® Homeowners who Spent $5,000+ on HVAC past 12 months mUSA ¥ Homeowners who Spent $5,000+ on HVAC past 12 months W USA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 497
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Real Estate Agent

S501a72 brs e by o515 570107

Divorce / Family Attormey
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VPV DAIKIN |

Investments Owned: Adults 35 or older

401K Plan

Mutual Funds

Money Market Funds 15.2%

Financial Services Has and/or Uses: Adults 35 or older

15.0%

ﬁ

Money  Certificates of Studentloan

Mobile

Debit or ATM  Credit Card Online Bill

savings

Checking Online Home Home
Account Account card Banking Paying Banking Mortgage Market  Deposit (CDs) Improvement
Account Loan or Home
Second Home or Real Estate Property Equity Loan
= Homeowners who Spent $5,000+ on HVAC past 12 months uMSP = Homeowners who Spent $5,000+ on HVAC past 12 months = MSP

2.4% or 66,516 of MSP DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 10.6% more likely to have a
401K, 28.3% more likely to have an Auto Loan, 98.6% more likely to Invest/Trade Stocks Online, 5.4% more
likely to pay with their Debit Card.

13.8%
9.2% 6.9%

. 6.3%

Refinanced Persanal Loan
Home
Mortgage

f Past 3-Months Payment Methods Used: Adults 35 or older

Professional Services Used*: Adults 35 or older

Financial Planner

‘Tax Preparation Service

— 247 28.5%

2715

7,

Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent

3 *Past 12 Months]
Divorce / Family Attorney I ?‘?9: f /
= Homeowners who Spent $5,000+ on HVAC past 12 months u MSP

MSP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 57
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[((Own or rent residence (HHLD): Own AND Type of dwelling

0% 2.7%
i 2 i Ll s7 o EEe
PayPal Venmo MasterCard  DebitCard  Apple Pay Zelle American  Store Credit Google Pay  Discover Cash App  Square Cash  Facebook Samsung Pay
Express Card Messenger
= Homeowners who Spent $5,000+ on HVAC past 12 months = MSP

(HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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3.1% or 57,202 of STL DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 29.6% more likely to have a

401K, 44.3% more likely to have an Auto Loan, 93.4% more likely to Invest/Trade Stocks Online, 30.% less
likely to pay with their Debit Card.

Investments Owned: Adults 35 or older

401K Plan

IRA (Individual Retirement Account) .,w ‘659

Stocks or Stock Options 568,698

Mutual Funds e
Money Market Funds 15.9% o
Other (Crypto / NFTs / Metals, etc.) pEaK
Bonds aLek
529 Plan / College Savings Plan W A%
Second Home or Real Estate Property E“J, 4%
® Homeowners who Spent $5,000+ on HVAC past 12 months mSTL

Financial Services Has and/or Uses: Adults 35 or older

19.9%)

h o

Savings

checldlq Debit or ATM Credit Card Online Online Bill Money  Certificates of Personal Loan Studentloan Refinanced
Account card Account Banking Paying Banking Market  Deposit (CDs) Impmwemem Home
Account Loan or Home Mortgage
Equity Loan

® Homeowners who Spent $5,000+ on HVAC past 12 months EmSTL

Professional Services Used*: Adults 35 or older
Financial Planner

4(:4377

Tax Preparation Service

4!7 312 24.4%

Insurance Agent at a Local Office (not online)

N
]
W
*

251,126 13.7%

Online Investing / Stock Trading 5%

B
#*

Accountant

1

11.4%

Estate Planning T ae%

Real Estate Agent

q

*Past 12 Months]
Divorce / Family Attormey inlo;; f 4
® Homeowners who Spent $5,000+ on HVAC past 12 months. WSTL

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 43

B\ Past 3-Months Payment Methods Used: Adults 35 or older

Square Cash  Facebook Samsung Pay

Messenger

Zelle Discover Cash App  American

Express

MasterCard  Debit Card Apple Pay  Store Credit  Google Pay
Card

¥ Homeowners who Spent $5,000+ on HVAC past 12 months HSTL

STL
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.
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2.3% or 32,091 of CIN DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 43.9% more likely to have a

401K, 9.6% less likely to have an Auto Loan, 15.4% more likely to Invest/Trade Stocks Online, 36.8% more
likely to pay with their Debit Card.

Investments Owned Adults 35 or older

i

IRA (Individual Retirement Account)
350,125 25.3%
2nox.
15.!
24.1%
13.2%
2 10.1%
129,650 Y-V
0640 9.5%
121,408K:¥:'3
11.0%
1.7%

Second Home or Real Estate Property
12.3%

Bonds mﬂb

¥ Homeowners who Spent $5,000+ on HVAC past 12 months

Stocks or Stock Options
Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

mCIN

Adults 35 or older

Financial Services Has and/or Uses:

21.0%

7.2%

Home
Improvement
Loan or Home

Equity Loan

Money  Certificates of Studentloan Personal Loan
Market  Deposit (CDs)
Account

Online Online Bill
Banking Paying

Credit Card

checklls Debitor ATM  Savings
Account card Account

® Homeowners who Spent $5,000+ on HVAC past 12 months ECIN

Professional Services Used*: Adults 35 or older

Tax Preparation Service r
2 200,830 21.6%
275 513 19.9%

Financial Planner

Insurance Agent at a Local Office (not online)

163,

13.1%
157,745 11.4%
ﬁ
3.8%
2.6%

*Past 12 Months]
Divorce / Family Attormey I«u}.kl):‘ f 4
¥ Homeowners who Spent $5,000+ on HVAC past 12 months ECIN

Online Investing / Stock Trading
Accountant
Estate Planning

Real Estate Agent

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 41
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'm'Past 3-Months Payment Methods Used: Adults 35 or older

2.3% 3:4%

s e P

Cash App  Store Credit Gousle Pay  Discover Square Cash Facebook Samsung Pay
Card Messenger

HCIN

Apple Pay

American
Expres

¥ Homeowners who Spent $5,000+ on HVAC past 12 months

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]




2.3% or 34,683 of WPB DMA Adults 35 or older are Homeowners who Spent $5,000+ on HVAC past 12 months.
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months are 15.7% more likely to have a

401K, 4.4% less likely to have an Auto Loan, 51.3% more likely to Invest/Trade Stocks Online, 1.1% more likely
to pay with their Debit Card.

VbDAIKIN|

E"‘ﬁ?‘mvesl.‘me'nts Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

IRA (Individual Retirement Account) —

Stocks or Stock Options

15,433 245%
264,043 17.5%
28.4%
241,389 16.0%
Other (Crypto / NFTs / Metals, etc.) M o
Bonds Eﬂl a% s

401K Plan

Mutual Funds

Money Market Funds

A a3 6-2% ;oo
L o T .

Laresc 122050 nsaze sozae

i Lo o N e I n i
Second Home or Real Estate Property W Checking DebitorATM  Savings  CreditCard  Online  OnlineBil  Mobile  Home Home  Studentloan Refinanced
Account card Account Banking Paying Banking Mortgage Deposit (CDs) Improvement Home
N 11.5% Loan or Home Mortgage
529 Plan / College Savings Plan m Eaquity Loan
# Homeowners who Spent $5,000+ on HVAC past 12 months uWPB ® Homeowners who Spent $5,000+ on HVAC past 12 months = WPB
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 3 days, 17 hours, 13
YRR minutes and 19 seconds each week with All Forms of Media.

86.8% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months spend an avg. of 8 hours and 45 minutes each
week listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 3 days, 8 hours, 51
minutes and 11 seconds each week with All Forms of Media.

92.4% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an avg. of 9 hours and 56 minutes each
week listening to All Local AM/FM Radio, representing 11.4% of total time spent with all forms of Media.
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 3 days, 23 hours, 21
minutes and 26 seconds each week with All Forms of Media.

98.2% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an avg. of 6 hours and 36 minutes each
week listening to All Local AM/FM Radio, representing 6.8% of total time spent with all forms of Media.
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 2 days, 22 hours, 24
minutes and 3 seconds each week with All Forms of Media.

98.8% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an avg. of 7 hours and 55 minutes each
week listening to All Local AM/FM Radio, representing 11.1% of total time spent with all forms of Media.

e

baikin

o I

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Media:

Aduits 18 or older
83.9%
80:49:39
Concurrent
usage %: 43.7%
Homeowners who Spent CIN
71.1% $5,000+ on HVAC past 12

months

&
® Homeowners who Spent $5,000+ on HVAC past 12 months ECIN
CIN  DMA  Scarborough R12026: Feb25-Feb26  Qual Intab 41 CINCINNATI  DMA  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 1,900 Hubba rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anything _
BROADCASTING
[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:$5,000 or more)]




Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 4 days, 0 hours, 26
minutes and 16 seconds each week with All Forms of Media.

77.8% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an avg. of 10 hours and 44 minutes each
week listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 2 days, 20 hours, 50
minutes and 28 seconds each week with All Forms of Ad-Supported Media.
82.2% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months spend an avg. of 8 hours and 9 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 2 days, 19 hours, 8
Imuxm ] minutes and 4 seconds each week with All Forms of Ad-Supported Media.
88.8% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an avg. of 9 hours and 19 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 3 days, 0 hours, 45
minutes and 17 seconds each week with All Forms of Ad-Supported Media.

94.% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months spend an avg. of 6 hours and 21 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 8.2% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 2 days, 11 hours, 51
minutes and 32 seconds each week with All Forms of Ad-Supported Media.
92.6% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an avg. of 7 hours and 25 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 3 days, 0 hours, 18
minutes and 0 seconds each week with All Forms of Ad-Supported Media.

75.% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an avg. of 10 hours and 37 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media.
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v Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 9
Poaikin i hours and 50 minutes each day with All Forms of Ad-Supported Media. 82.2% listen to Local AM/FM
Radio for an avg. of 69.9 minutes/day. (Local Radio delivers 9.7% of Time with Ad-Supported Media.)
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Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an average of 9
hours and 35 minutes each day with All Forms of Ad-Supported Media. 88.8% listen to Local AM/FM

Radio for an avg. of 79.9 minutes/day.

(Local Radio delivers 12.3% of Time with Ad-Supported Media.)
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Radio for an avg. of 54.5 minutes/day.

Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months spend an average of 10
hours and 23 minutes each day with All Forms of Ad-Supported Media. 94.% listen to Local AM/FM
(Local Radio delivers 8.2% of Time with Ad-Supported Media.)
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Radio for an avg. of 63.6 minutes/day.

Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months spend an average of 8
hours and 33 minutes each day with All Forms of Ad-Supported Media. 92.6% listen to Local AM/FM
(Local Radio delivers 11.5% of Time with Ad-Supported Media.)
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- e : Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months spend an average of 10
hours and 19 minutes each day with All Forms of Ad-Supported Media. 75.% listen to Local AM/FM
Radio for an avg. of 91.1 minutes/day. (Local Radio delivers 11.% of Time with Ad-Supported Media.)
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- 4,144,754 or 82.2% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
listen to Ad-Supported Local AM/FM Radio for an average of 69.9 minutes every day representing
40.6% of all time spent daily with Ad-Supported Audio.
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- 59,079 or 88.8% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
listen to Ad-Supported Local AM/FM Radio for an average of 79.9 minutes every day representing
48.4% of all time spent daily with Ad-Supported Audio.
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Avg. Week AII ﬂtiudio (Persons & % Reach): Adults 35 or older

Local AM/FM Radio

- 53,793 or 94.% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
listen to Ad-Supported Local AM/FM Radio for an average of 54.5 minutes every day representing
46.8% of all time spent daily with Ad-Supported Audio.
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- 29,711 or 92.6% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 mont
listen to Ad-Supported Local AM/FM Radio for an average of 63.6 minutes every day represent
49.9% of all time spent daily with Ad-Supported Audio.
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- 26,024 or 75.% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
listen to Ad-Supported Local AM/FM Radio for an average of 91.1 minutes every day representing
45.1% of all time spent daily with Ad-Supported Audio.
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. 4,144,754 or 82.2% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
VDAIKIN : listen to Ad-Supported Local AM/FM Radio for an average of 69.9 minutes every day representing
40.6% of all time spent daily with Ad-Supported Audio.
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59,079 or 88.8% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
listen to Ad-Supported Local AM/FM Radio for an average of 79.9 minutes every day representing
48.4% of all time spent daily with Ad-Supported Audio.
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listen to Ad-Supported Local AM/FM Radio for an average of 54.5 minutes every day representing
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29,711 or 92.6% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
listen to Ad-Supported Local AM/FM Radio for an average of 63.6 minutes every day representing
49.9% of all time spent daily with Ad-Supported Audio.
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- —uafl _ 26,024 or 75.% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
PoamKin & listen to Ad-Supported Local AM/FM Radio for an average of 91.1 minutes every day representing
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4,144,754 or 82.2% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits,
Classic Rock, and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

(Average Week)

Adult Contemporary

News/Talk/Information

Totol Persons:

_H'-

% Time spent:

Clssichits R Al Sports Country Hot AC
News/Talk/Inform Poris Alternative Classic Rock 2
Pop Contemporary Hit Radio m Adult
HotAC IR RCr m Avg. Hours+Minutes/day with Local A“%’f‘d“"e Contemporary News/Talk/Infor
s AM/FM Radio: Adults 35 or older st 259 253 ation Al Sports Classic Hits Adult
aduris FRHE TR i 277 265 2D Eiban gy Contemp
——— 311 e . AC or
sy T TR e 1
Alternative m 1:14 Contempo
Contemporary Christian mm rary Contemporar [Pop Contemporany
All News - Homeowmers who Spent usa Classic Rock All News Christian | Adult Hits Adult Hits y Christian Hit Radio
14 091.23. E2 i :’;’;‘;ﬁ‘”“ = 30.6 27.9 25.3 24.9 26.2 24.9 24.1
ubanac  FEREIRS M T
# Homeowners who Spent $5,000+ on HVAC past 12 months mUSA  Homeowners who Spent $5,000+ on HVAC past 12 months W USA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older

(average waek)
Adult Contemporary

Classic Hits
Country
Classic Rock

Pop Contemporary Hit Radio

Totol Persons:

mm
£0.6 4

g
News/Talk/Information mm Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
AdELHRS mm Adults 35 or older
ausports R RO
= — .
ainews PR R
umennc  PRESSINEESR o $30000 onIACpat 12
Active Rock m =
= Homeowners who Spent $5,000+ on HVAC past 12 months mUSA
USA USA Projection Scarborough R1 2026: Jon25-Mar26 Qual Intab 497

Time Spent:

(Averoge bay)

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 35 or older

News/Talk/Inform
ation

Active Rock
328

Classic Hits
311

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

All News

Classac Rock 279

Alternative
259

All Sports
25.9

Pop
Contem
porary

Contempo Hit

Adult

Radio
21.5

Adult Hits
249

Urban AC
289

rary
25.3

Alternative
27.8

News/Talk/Infor
mation
271.7

All News
27.5

Active Rock
274

Classic Rock
27.2

All Sports
26.5

Adult Hits
26.2

Classic Hits
256

Adult

Urban Contemp
AC orary
244 241

Pop Contemporary
Hit Radio
241

» Homeowners who Spent $5,000+ on HVAC past 12 months

m USA

® Share of Everything

soefa.ai

for Anything .

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



Voamin|

59,079 or 88.8% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country,
News/Talk/Information, Classic Hits, and Hot AC.

Local AM/FM Radfo Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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53,793 or 94.% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, New Country,
Classic Rock, and Alternative.
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29,711 or 92.6% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Classic Rock, Active
Rock, Hot AC, and Classic Hits.
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Classic Rock, Classic Hits, and Adult Standards.

26,024 or 75.% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, News/Talk/Information,
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Avg. Week All Video (Persons & % Reach): Adults 35 or older
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3,675,875 or 72.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations for an average of 126.5 minutes every day representing 29.9%
of all time spent daily with Ad-Supported Video.
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26,691 or 77.% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations for an average of 149.9 minutes every day representing 30.6%
of all time spent daily with Ad-Supported Video.
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3,675,875 or 72.9% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
¥oaikin watch Ad-Supported Local TV Stations for an average of 126.5 minutes every day representing 29.9%
of all time spent daily with Ad-Supported Video.
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52,899 or 79.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations for an average of 132.3 minutes every day representing 34.2%
of all time spent daily with Ad-Supported Video.
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39,188 or 68.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
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' 3,675,875 or 72.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Movies, and National/Network News.
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' 52,899 or 79.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies,
Sports, Movies, Local News - Morning, and National/Network News.
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' 39,188 or 68.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local
News - Evening, Comedies, Dramas, and Local News - Late.

Local TVStat:on Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

% rime spent:

i

FPFFEEEEERE ]

g

Local News -
Evening
22.7

Local News -
Late
15.2

Comedies
19.0

Mystery/S
uspense/C
rime
15.2

National

/Networ

k News
11.4

Local News -
Evening
35.0

Game Shows
29.2

Movies
28.2

Comedies
288

ry/Suspe

Court Shows
23.0

Document

Nation aries...

al/Net
work

News
18.2

Food/Coo
king...

= Homeowners who Spent $5,000+ on HVAC past 12 months

mSTL

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 35 or older

Tatal Persans:

DR 7 W

{Average week)
Local News - Evening

Local News - Morning
Comedies

Sports

Movies

Dramas

Game Shows
National/Network News
Mystery/Suspense/Crime
Local News - Late

Court Shows
Food/Cooking Shows
Late Night Talk

STL

§_

m—

o e————

T ———

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults

or
iisson | 2o o pumm
6 3%

oscsas | ot o)

Homeowners who Spent
 —— o A

months
765507 |10 2o pmmmen
# Homeowners who Spent $5,000+ on HVAC past 12 months mSTL
DMA Secarborough R1 2026: Feb25-Feb26 Qual Intab 43

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

PRy [ ™ wifor. T
F S i

Ad—Suggorted Local TV Station Programs (% Time Spent &

A

vg. Minutes/day Spent): Adults 35 or older

Local News -
Morning
303

Local News -
Evening
238

Movies
19.9

Comedies
17.9

Mystery/Sus
pense/Crime
15.9

Game Shows
19.0

Local
News -
Late
15.2

Court
Shows
15.2

Late Night
Talk...

Nationa
I/Netwo
rk News

97 Food/Coo...

Local News -
Morning
47.1

Local News -
Evening
36.5

Movies
29.4

Game Shows Comedies
29.2 27.2

Mystery/Suspe
nse/Crime
pL ]

Court Shows
23.0

Nation
al/Net
work
News
15.4

= Homeowners who Spent $5,000+ on HVAC past 12 months

soefa.ai

mSTL
* Share of Everything
for Anything _

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



- — . ' 18,173 or 56.6% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Comedies,
Food/Cooking Shows, Movies, Dramas, and Mystery/Suspense/Crime.
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26,691 or 77.% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News -
Evening, National/Network News, Sports, Movies, and Game Shows.

Local TVStat:on Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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| 3,569,437 or 70.8% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
VDAIKIN use Ad-Supported Social Media for an average of 105.5 minutes every day representing 17.9% of all
time spent daily with Ad-Supported Digital Media.
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41,490 or 62.4% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported Social Media for an average of 95.8 minutes every day representing 16.1% of all

time spent daily with Ad-Supported Digital Media.
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| 52,455 or 91.7% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported Social Media for an average of 107.5 minutes every day representing 20.1% of all
time spent daily with Ad-Supported Digital Media.
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27,947 or 87.1% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported Social Media for an average of 101. minutes every day representing 20.% of all
time spent daily with Ad-Supported Digital Media.
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| 23,481 or 67.7% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported Social Media for an average of 107.4 minutes every day representing 15.1% of all
time spent daily with Ad-Supported Digital Media.
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3,569,437 or 70.8% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported Facebook for an average of 32.7 minutes every day representing 32.1% of all time
spent daily with Ad-Supported Social Media.
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41,490 or 62.4% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported Facebook for an average of 35.1 minutes every day representing 38.1% of all time
spent daily with Ad-Supported Social Media.
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52,455 or 91.7% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported Facebook for an average of 50.7 minutes every day representing 45.% of all time
spent daily with Ad-Supported Social Media.
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25,313 or 78.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported Facebook for an average of 38. minutes every day representing 35.1% of all time
spent daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

% Time Spent:

Facebook _M. (305
Instagram
YouTube Video m

Linkedin
Reddit
Pinterest

Snapchat

Avg. Hours+Minutes/day with all
Social Media: Adults 35 or older

WhatsApp

Others(Rumble, Threads,...

Blogs/Message Boards (read... mm 23:8%
bl P

2:22

Homeowners who Spent CIN
$5,000+ on HVAC past 12

2

Facebook
38.5

Linkedin
11.8

YouTube Video

Instagram dit
10.2 53

Facebook
61.2

YouTube Video Instagram
24.0 18.2

Linkedl Pint
i eres

6.1

TikTok Reddit
12.2 4.8

months
= Homeowners who Spent $5,000+ on HVAC past 12 months mCIN

® Homeowners who Spent $5,000+ on HVAC past

12 months

mCIN

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 35 or older

,,
ié‘
5

Tatol persans:
YouTube Video m
TikTok (o 5ic |
T 2]
Reddit PR Ll [ 20}
Pinterest M-!‘!' (a7

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 35
or older

2

whasare - AT TP

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Others(Rumble, Threads,... mn& - m
Blogs/Message Boards (read... Mm 25.3% 5
T e
» Homeowners who Spent $5,000+ on HVAC past :'I.';w:nths HCIN

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 41
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Facebook
38.0

YouTube Video Instagram
29.9 13.7

TikT | Re
ok ddi

Pinte
33 LE

Linkedin rest

Snapch... Bf

Facebook
483

6.7 5.1 41

YouTube Video Instagram
233 18.0

Pintere

TikTok

w Homeowners who Spent $5,000+ on HVAC past 12 months

u CIN
® Share of Everything

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



' ] 11,579 or 33.4% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
P DAIKIN ‘ ; use Ad-Supported YouTube Video for an average of 42.2 minutes every day representing 43.2% of all
time spent daily with Ad-Supported Social Media.
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use Ad-Supported Facebook for an average of 32.7 minutes every day representing 32.1% of all time

- il “sn | 3,569,437 or 70.8% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spent daily with Ad-Supported Social Media.
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41,490 or 62.4% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported Facebook for an average of 35.1 minutes every day representing 38.1% of all time
spent daily with Ad-Supported Social Media.
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use Ad-Supported Facebook for an average of 50.7 minutes every day representing 45.% of all time
spent daily with Ad-Supported Social Media.

7obaikin

- FF = | 52,455 or 91.7% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
=811
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| 25,313 or 78.9% of Adults 35 or older Homeowners who Spent 55,000+ on HVAC past 12 months
Poaikin — use Ad-Supported Facebook for an average of 38. minutes every day representing 35.1% of all time
spent daily with Ad-Supported Social Media.
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11,579 or 33.4% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
use Ad-Supported YouTube Video for an average of 42.2 minutes every day representing 43.2% of all
time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 326,843;

¥oaikin p— Local Radio: 265,578; Social Media: 197,398; Local TV: 118,291; Non-Prem. Cable: 109,311
reaching Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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F""( M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,915; Local
Voaikin = Msp Radio: 3,644; Social Media: 2,093; Local TV: 1,567; Non-Prem. Cable: 1,186 reaching

Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months.
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AR = STL

‘ M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 3,648; Local Radio: 3,368; Non-Prem. Cable: 2,137; Local TV: 1,518 reaching
Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months.

All Other Digital Media: 4,601;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 or older Homeowners who Spent $5,000+ on HVAC
past 12 months
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 1,941; Social Media: 1,218; Local TV: 553; Non-Prem. Cable: 467 reaching Adults 35
or older Homeowners who Spent §5,000+ on HVAC past 12 months.

All Other Digital Media: 1,950; Local

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 or older Homeowners who Spent $5,000+ on HVAC
past 12 months
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 1,724; Social Media: 1,510; Non-Prem. Cable: 1,164; Local TV: 982 reaching Adults
35 or older Homeowners who Spent $5,000+ on HVAC past 12 months.

All Other Digital Media: 2,373; Local

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 or older Homeowners who Spent $5,000+ on HVAC
past 12 months
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

fAverage week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

(Gas Stations/Convenience Stores
Shopping Malls

Podcasts

Drug Stores

SiriusXmM

spotify

Restaurants & Bars

YouTube Music

Movie Theaters

Total Persons:

e g

Homeowners who Spent
65,000+ on HVAC past 12
months

= Homeowners who Spent $5,000+ on HVAC past 12 months

4,966,268 or 98.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 49.5 minutes per day driving, seeing Billboards and Signs. 71.9% Listen to Local
Radio Stations Out-of-Home for an average of 46.2 minutes/day

concurrent
usage %:

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 35 or older

1.3%
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

(Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

‘Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls

Podcasts

Drug Stores

SiriusXm

Spotify

Restaurants & Bars

Movie Theaters

Pandora

Tatol persans:

1,852 778

# Homeowners who Spent $5,000+ on HVAC past 12 months

66,070 or 99.3% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 68.3 minutes per day driving, seeing Billboards and Signs. 77.7% Listen to Local
Radio Stations Out-of-Home for an average of 52.9 minutes/day.

75.6%
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Billboards & Signs
(Weekly Drivers)

Shopping Malls
68.3 32.0

Walking in

Towns, Cities,

Downtown
Areas
228

Movie
Theaters
115

Ret | pod
ail | cast
Stor

Resta
urants

& Bars
121

Grocery

Billboards & Signs (Weekly
Drivers)
54.5

AM/FM Radio
44.4

Walking in Towns,

Cities, Downtown
Areas Shopping Malls
18.6 16.1

Grocery
Movie
Theaters
15.6
Pandora
7.9
Restaurants &

Bars Retail Stores
15.0 7.4

» Homeowners who Spent $5,000+ on HVAC past 12 months

SO

u MSP
® Share of Everything

L for Anything

[((Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



21> STL

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

(Average week) Totol persans:

Grocery Stores
Billboards & Signs (Weekly Drivers)
AM/FM Radio

‘Walking in Towns, Cities, Downtown...

55,328 or 96.7% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 38.8 minutes per day driving, seeing Billboards and Signs. 82.3% Listen to Local
Radio Stations Out-of-Home for an average of 36. minutes/day.
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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30,034 or 93.6% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 36.1 minutes per day driving, seeing Billboards and Signs. 81.% Listen to Local

Radio Stations Out-of-Home for an average of 42.1 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

(Average week)
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34,483 or 99.4% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 51.7 minutes per day driving, seeing Billboards and Signs. 65.6% Listen to Local
Radio Stations Out-of-Home for an average of 60.3 minutes/day.
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4,966,268 or 98.5% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend

an average of 49.5 minutes per day driving, seeing Billboards and Signs representing 36.5% of all Time
Spent with Ad-Supported Out-of-Home Media.
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- e 66,070 or 99.3% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an
Poamm average of 68.3 minutes per day driving, seeing Billboards and Signs representing 41.1% of all Time Spent
with Ad-Supported Out-of-Home Media.
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average of 38.8 minutes per day driving, seeing Billboards and Signs representing 37.9% of all Time Spent
with Ad-Supported Out-of-Home Media.
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- F'F‘ et 30,034 or 93.6% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an
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P DAIKIN — average of 36.1 minutes per day driving, seeing Billboards and Signs representing 29.5% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 or older

Reach "Share of Ad-Supported OOH Media"

99.6% 97.7%

93.6% 91.4%

Homeowners who Spent CIN
$5,000+ on HVAC past 12
months

81.0%

59.5% 59.9%
53.9%

34.1%

24.6% 23.0%

10.9%
Ducto 1;,1 194

llS 3%

. 9.5% 9.0% 6.9%

Weekly
Total
Persons
Reached: 3t Radio gillboards kzsézg?\l; Walking in 'I%&?r%sz, Grocery st Shopping Mal?s Restaurants & Bars  Heaith Clubs Gyms stadiums & Arénas
:"I';;; (Weekly Drivers) Cities, Downtown Offices/t /
a nutes
with Ad-Supported Areas Stores
OOH Media: P 9 .
48.6 51 18.3 79 16.9 14.2 ; 14.4 31.6 i 12.6 2.6
= Homeowners who Spent $5,000+ on HVAC past 12 months m CIN
CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 41 CINCINNATI DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 1,900 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ. for Anything _ =

[{(Own or rent residence (HHLD): Own AND Type of dwelling (HHLD): Single family house {unattached)) AND Type of hame improvement done past 12 mo (amt spent) (HHLDJ: Heating or air conditioning:55,000 or mare}]



34,483 or 99.4% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months spend an

average of 51.7 minutes per day driving, seeing Billboards and Signs representing 40.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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» T 66,070 or 99.3% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
Ppaikin spend an average of 68.3 minutes per day driving an average of 39.7 miles each day and are 152.5%
more likely to use MN 65 (Central Avenue) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older Top-26 Residential Zip Codes: Adults 35 or older Top-26 Employment Zip Codes: Adults 35 or older
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55,328 or 96.7% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 38.8 minutes per day driving an average of 22.6 miles each day and are 116.%
more likely to use Manchester Road/Highway 100 than the Metro averag
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Top-26 Residential Zip Codes: Adults 35 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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® Homeowners who Spent $5,000+ on HVAC past 12 months
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Scarborough R1 2026: Feb25-Feb26

30,034 or 93.6% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 36.1 minutes per day driving an average of 21. miles each day and are 74.4%
more likely to use Winton Road than the Metro average.
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Top-26 Residential Zip Codes: Adults 35 or older
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34,483 or 99.4% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
spend an average of 51.7 minutes per day driving an average of 30.1 miles each day and are 90.4%
more likely to use Donald Ross Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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. 1,456,543 or 28.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.8 minutes every day representing
36.9% of all time spent daily with All forms of Print Media.
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. 25,337 or 38.1% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 14.6 minutes every day representing
36.6% of all time spent daily with All forms of Print Media.
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. 13,142 or 23.% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 30.%
of all time spent daily with All forms of Print Media.
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. 9,607 or 29.9% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.4 minutes every day representing
30.9% of all time spent daily with All forms of Print Media.
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. 8,313 or 24.% of Adults 35 or older Homeowners who Spent $5,000+ on HVAC past 12 months read
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Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

“Advertising Actions"

P35+ Homeowners who Spent $5,000+ on HVAC Repair or Replacement in the past
12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)
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P35+ Homeowners who Spent $5,000+ on HVAC Repair or Replacement in the past
12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)
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P35+ Homeowners who Spent $5,000+ on HVAC Repair or Replacement in the past
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P35+ Homeowners who Spent $5,000+ on HVAC Repair or Replacement in the past
12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)
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